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               Four steps for your Questionnaire Design
Step 1: You need to translate your research questions (hypotheses) into a list of constructs that you want to collect information for. For example, in your phase1-demo, there is a research hypothesis: 
Exclusivity is positively related to customer return.

I would translate this hypothesis into two constructs: exclusivity (or uniqueness) of the store image and customer return. 

Step 2: Define Exclusivity (or uniqueness) and customer return (or repurchase intention)
Definition of Exclusivity: describes how a retail store’s offerings are not available outside the store. Some stores could be rated high in exclusivity because all of their offerings can only be purchased at their stores, such as exclusive line by a designer. Some stores such as Walmart may be rated low in exclusivity because most of their offerings have substitutes. 

Definition of Customer return: the likelihood of a customer to come back and shop with the store. 

Step 3: Items for each construct

You need to know where to borrow before you draft your own items (or questions).

For example, both constructs could have been measured by other professionals.  
1) Uniqueness (exclusivity?) of product has been measure by Dean (1999) using three items:
a) …the product “stands out” from other _________brands;

b) The product is very different from other __________brands;

c) Compared to other ____brands, the product  is “unique.”

Put that in your research context— for example, skateboarding store. I would then modify them into the following:

1. Products sold at Active Ride Shop “stand out” from other skateboarding stores.

2. Products sold at Active Ride Shop are very different from those sold in other sports stores.

3. Compared to other skateboarding stores / sports stores, products sold at Active Ride Shop are “unique.”

2) Similarly, customer return has been measured many times in the literature.  For instance:

1. It is very likely that I will buy from ____

2. I will purchase from_____ the next time I need a ____(product).

3. Suppose that a friend called you last night to get your advice in his / her search for a (product), would you recommend him/her to buy a (product) from ()?
Again, you just need to fill in blanks with your store name and product names.

Step4: Identify your scale—type of scale, and name of the scale

Follow our chapter 6,10,11 and 12 in text, you need to decide which type of scale you want to use based on your analysis needs, Likert or other types (e.g., semantic differential). Identify the type of data it reproduces (ordinal, nominal, interval, or ratio). 
Include this table at the end of your questionnaire:

	Hypotheses
	Constructs
	Questions

	H1: Exclusivity is positively related to customer return.


	Uniqueness
	#1 - #3

	
	Customer return
	#4 - #6

	H2: Popularity of special Events are positively related to customer return.
	Popularity
	#7 - #8

	
	Customer return
	#4 - #6


In total, you need to have around 20 items (or questions) to pass the assignment. 
